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Jajang Sugiat, Analisis Penerapan Strategi Bauran Pemasaran Jasa Terhadap Pembentukan Nilai Jasa Perguruan Tinggi. (Survey pada Sekolah Tinggi Swastaa di Priangan Timur)
Penelitian ini bertujuan untuk mengetahui, menganalisis dan mengkaji Strategi Bauran Pemasaran Jasa dan Nilai Jasa, serta Pengaruh Startegi Bauran Pemasaran Jasa terhadap Nilai Jasa pada Sekolah Tinggi Swasta di Priangan Timur.
	Metode yang digunakan dalam penelitian ini menggunakan metode survey penjelasan (Explanatory Survey Method), data dianalisa dengan menggunakan teknik analisis SEM (Structural Equation Modeling) untuk menjelaskan mengenai hubungan dan pengaruh antar variable manifest maupun analisis konfirmatory.
	Berdasarkan analisis hasil penelitian, diperoleh temuan sebagai berikut, Strategi Bauran Pemasaran jasa ada pada kategori Cukup Baik s.d. Baik, Nilai Jasa ada pada kategori Cukup Baik s.d. Baik. Strategi Bauran Pemasaran Jasa berpengaruh secara signifikan terhadap Nilai Jasa pada Sekolah Tinggi Swasta di Priangan Timur.

	






Jajang Sugiat, Analysis of Application of Service Marketing Mix Strategy to the Formation of Higher Education Service Value. (Survey of Private Colleges in East Priangan)
This study aims to find out, analyze and review the Service Marketing Mix Strategy and Service Value, as well as the Effect of Service Marketing Mix Strategy on Value of Service in Private Colleges in East Priangan.
The method used in this study uses an explanatory survey method (Explanatory Survey Method), the data is analyzed using analysis techniques SEM (Structural Equation Modeling) to explain the relationship and influence between the manifest variables and confirmatory analysis.
Based on the analysis of the results of the study, the following findings were found, the Marketing Mixing Strategy of the service is in the Good Enough category. Good, Service Value is in the Fairly Good category d. Well. Service Marketing Mix Strategy significantly influences the Value of Services in Private Colleges in East Priangan.
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